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Advertorial Briefing Form

	Your Brand:

	What is your product?



	Who are your target audience?



	How would you like your audience to feel about your brand?

	Your Campaign:

	What is the name of your campaign?


	Please provide a brief insight into the campaign – the history, the thinking behind it.


	What are the overall campaign objectives?


	Key campaign messages?
1.

2.

3.

4.

	Where is this campaign running?


	Campaign tagline?



	

	Your Metro idea:

	What is your idea for Metro in a nutshell? 


	What are the key messages and objectives for the Metro idea (if different from above)?



	What are the KPIs for the Metro idea?



	Are there any additional ideas from client/agency?


	Is there any potential for a competition or giveaway element?



	Any mandatory inclusions on in-paper copy? Please specify below

-Phone Number?

-Website URL?

-Logo?

-Positioning statement?



	-Any Terms and conditions? 

Which must be included in-paper and which can be housed online?




	Assets to send:

	Logos:

Please specify if you will be sending over any logos.

All logos must be high res.



	Images:

Please specify if you will be sending over any images.

All images must be high res.



	Any other additional information?



	Contact information:

	Metro Contact

	Client

	Client Contact

	Agency 

	Agency Contact

	Who is signing off this activity?

	In-Paper dates
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